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Objectives

m How to get county-level reports
m How to release the reports

m Protocol for releasing Place of Last Drink
(POLD) data
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Communities with 50+ Data Points

DUI Survey
Yellowstone
Gallatin
Missoula
Flathead
Lewis & Clark
Cascade
Big Horn
Carbon
Hill
REVE
Richland
Park
Custer
Dawson
Silver Bow

MIP Survey
Gallatin
Missoula
Cascade
Lewis & Clark
Flathead
Silver Bow
Custer
Hill
Beaverhead
Jefferson
Dawson
Richland
Deer Lodge
Rosebud
Madison
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Terr1 Howey
(406) 581-6295
thowwey @publicstrategies.org
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Releasing Offender Survey Data

m State report
= Must be coupled with supporting data
= Must qualify the report
m Local-level reports (city/county/regional)

= Must be coupled with supporting data
= Must qualify the report

m Place of Last Drink (POLD) Data

= Must complete each step of protocol first
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Determine Focus Areas

m Retail Availability

Determine
Focus
Area

m Social Availability

m Criminal Justice

Social Retail Criminal
Availability j Availability Justice
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Retail Availability
Confirm
Validity of
Data

Conduct Conduct
Targeted Youth
SET of Risk Purchase
Assessments Surveys

Collect
Corroborating
Enforcement Data
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Targeted Risk Assessments

m Sample Form

Three assessments at

each establishment
Train community members

Pair up two different
community members for
each assessment

Compile results in
narrative report
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Youth Purchase Surveys

m Not for enforcement purposes

m Notify and get written declaration from
city/county attorney’s office

m Notify local law enforcement officials
m [rain youth

m Coordinate purchase surveys

m Notify seller of results
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Corroborating Enforcement Data

m Calls for service
m Crime stemming from outlet

m Professional knowledge from enforcement
officials
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Apply Primary Interventions

Validity of Data
Confirmed

Apply Primary
Interventions

RASS High-Visibility
Training Compliance Checks
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Responsible Alcohol Seller and Server
Training (RASS)

Letters to retailers
Visits to retailers
News story promoting RASS training
Media invited to training
Media recognition of businesses that attend
= News story
m Business profile
= Paid media
m Letters to the editor
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High-Visibility Compliance Checks

Advance retailer notification
Advance public notification

Compliance checks
= Minor Decoy
= Over service
» Enforcement walk throughs

Businesses notified of results (good and bad)
= Certificates issued
= Citations issued

= Businesses out of compliance reported to DOR

Media recognition of businesses in compliance
= News story
= Business profile
= Paid media
= Letters to the editor
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Re-Evaluate Problem Businesses

Primary
Interventions
Applied

Conduct Repeat

2nd Targeted Youth Update

Set of Risk Purchase Enforcement

Assessments Surveys Data

LIPS
© Copyright 2009 — Institute for Public Strategies i ‘J'-j N




Evaluation Determines Response

Interventions
Applied

Positive
Response to
Interventions

No Changes
Identified

Continue to Regular
Promote RASS Compliance Checks

Organize
Positive Community
Response

Tailored
Interventions
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Apply Tailored Interventions

No Change in
Business
Practices

Visit Businesses Organize
WITH Law Community
Enforcement Response
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Visiting Businesses WITH Law
Enforcement

m Schedule appointment
m SHARE DATA
m Put business on notice

m Promote RASS Training
m Make formal policy recommendations
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Organize a Community Response

m Three Community members visit business

= Discuss concerns
= Promote RASS Training
= Encourage policy review
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Re-Apply Primary Interventions

& Re-Evaluate Problem

Tailored
Interventions
Applied

Re-Apply Primary
Interventions (RASS
& Compliance Checks)

|dentify Repeat Youth
Changes to Law Purchase Surveys
Enforcement Data

Conduct 3rd Set of
Targeted Risk
Assessments
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Evaluation Determines Response

Primary &
Tailored
Interventions
Applied

Positive
Response to
Interventions

No changes
Identified

Continue Regular
to Promote Compliance
RASS Checks

Organize
Positive
Community
Response

Release
COLLECTIVE
Data to Media
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Releasing POLD Data to Media

m To release POLD data, the media release must be pre-
approved and include:

= Summary of the risk-assessment results
= Results of youth purchase surveys
= Best available data from law enforcement
= Calls for service
= Crime stemming from alcohol outlet
= Language that qualifies the validity of the POLD data
= The interventions applied and the related outcomes
» Participation in RASS
= Compliance checks conducted
= Visits to business
= Policy recommendations provided
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Proceed with Caution

The POLD data is ONLY to be released in
cases where the business is engaging in
egregious business practices that are an
ongoing threat to the community and they
are consistently unresponsive to the
interventions applied. Prior to releasing the
data, follow-up activities should be
planned. This is not the END!
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